~With many nonprofits, Twitter,
Facebook and other social
media teols are finding a
‘welcome reception.
BY MEGAN WiLSON .

n a year.when business plans have needed
imagination and ingenuity, nonprofits havefound
ihat social media tools are ideal for attracting people
to their causes without maxing money or staffs,
Social Inedia include a range of strategies and’
online tools that brmg people togethersuch as
' Faceboo_k and Twitter And for the most part it’s iow-.
{0 no-cost;making it a good match for nonprofits, '
says Jonah Holland, public relations and marketing .
coordinator for Lewis Ginter Botanical Garden. .. - -
“Nonprofits can convey passion and o
volce 1o a large audience without a-
lot of stafﬁng resources, "she says ‘Its a
reaily worthwhlle mvestment _
Holland uses Twitsar (@1ew1561r1te¥)
_ tg answer basic customer-semce
questaons such as mc;uares about”
admissions and operating hours. Shie. "
also lmks to photos she’s taken, such
as butterﬂles at the. gardens special _
eXhlblt Most tmportantly though she S

. Cynthra Pnce d:rector of
e commumcatmns at ChildFund, .

-"recently ran a successfui
" campaign using Twitteér. =

shares her passion with people
“heard of Lewis Ginter and her“followers”share a

who mayv never have

bit ef thernselves. This two-way commmunication has

become integral to many neaproilt markeiing plans in

Richmond. ' _ ’
Sigraling that Richmond nonprofits may be

forerunnersin the national adoption of social

media, the Eniversity of Richmond's Jepson Schoot

of Leadership Studies seyved as host of a July 24 )

conference, Strategic Leadership and Social Media

“for Social Good” More than 60 percent of those who

altended were leaders of area nonprofits — the social-
media oblivious and specialists alike. . _
One of the diaws was Gradon Tripp, founder of

Boston-based Social Media for Social Change — a
. keynote speaker at the conierence “The tonversation is

so important, Tripp says.‘lf you are at a party someone

. says something to you, you don’t walk away If you don't
- respond fo them, you are killing the conversation and

- missing an opportunity”
Effective listening
-is important for good
leadership;says
Sandra Peart,dean
of U_Rs Jepson
School of
Leadership
Studies.As
listéners we

those voices
-more readily
' than we used
to; she says.
“There is
flattening on

both sides.

The formal
leader, the
person in charge,

than he or she used to.The
person on other side, who is
not in a formal leadership role,
is iri the position to say whats
- important by being -
on the ground and canso
influence change”
~ While the marketing
efforts are usually left to the
communications and marketmg
departments of organizations,
“the sccial media era- -
has forced leaders to
become involved, says
Ryan Smartt, director of
ConnectRichmond.
Groups such as his

of people who fill many roles
for organizations, Smartt says
— from behind the scenes to the
face of the nonprofit.“They have

can now hear.

" can do alot more things.

" typically have just a handful

their hands on evervthing, he savs.”
{tohave] that person bet

ft makes more sense

the social media gum’”
Other nonprofits have more resources and can

assign soimecne on the team o specifically handle

" the social media. The Christian Chiidren's Fund, which

became ChildFund Iniernational July 1,recently hired
semeone (o take care of social media activities as a

COIMIMUnLY managet.

- To generate awareness about the nonprofit’s new
identity as ChildFund, Director of Communications
Cynthia Price launched a 17-day Twitter carapaign,
challenging people to [ollow the organization. For every
200 followers ChildFund accrued, the nenprofit would
donate agncultural gifts to someane in need throush its

-Gifts of Love and Hope campaign.

“We weren't concerned about denations, though
that is what we do," Price says."but we wanted to
gain visibility Within & day we had a couple hindred
followers!”

Compared with jts former sirategies in social media,
Price says ChildFund has gained more followarsina -

. recentweek than it had during the past nine months.

ChildFund i is also sending Flip cameras to each
family that receives an agricultural gift, such as.a
goat, so that th_eu_ social media cOmmunity can see

- thé impact ol .their participation. Effective nonprofit
communications always involve stories that show a
_Inission at work, she says. Social media are especially

useﬁﬂ- in getting to share those siories every day.
Price says Holland gets this.She not only-offers
mformat1on to potential and reguiar Lewis Ginter - i

-wsn_ors,but also interacts with them and becomes their

{iriend. Days after the conference; Holland receives a

‘tweet from an unfamiliar follower:"Hey — it's b/c of

your tweets that I'm visiting Lewis Ginter with my family - .
2morrowYou've made a buzz that's compellmg — -
1feel invited” . -

6002 éﬁw:wn's' | DNIAID GHOWHI

#




